
450-2: INDUSTRIAL ORGANIZATION II 
 

Professor Andrew Sweeting 
asweeting@northwestern.edu 

Andersen Hall, 331 
Office hours: Tues 5-6, Fri 9-10 

 
This is the second course in the graduate IO sequence.  Most of the course will consider what determines 
market structure and the ability of firms to act strategically, in choosing their prices, products or 
advertising, to affect market structure and market outcomes.  The first part of the course will consider 
search and advertising that may complicate the simple price-setting games considered in 450-1.  We will 
cover theory, empirical techniques and empirical evidence.   
 
Course Web Page: problem sets, solutions and any other materials will be posted on Blackboard. 
 
Requirements: There are several requirements which will affect the final grade. 
 

1. completion of several assigned problem sets (15%); 
2. participation in class discussions of assigned papers (20%); 
3. either a final exam (March 14 3-5) or completion of a research paper (65%). 

 
The paper option is highly encouraged for students intending to do research in IO or a closely-related 
field (e.g., marketing, corporate finance).  The paper must be on an IO-related topic but it need not be on 
a topic covered in my course.  If you wish to write a paper you should send me a single page description 
of the topic in the first couple of weeks, then write a 4-5 page progress report by roughly the sixth week 
of the quarter.  The paper is due at the end of exam week. 
 
I am happy for students to take the course “not for credit” but I expect participate in the class discussion 
of assigned papers.   
 
Reading:  Much of the theory is covered in  
 
J. Tirole, The Theory of Industrial Organization, MIT, 1988 (Tirole) 
 
The list of papers for each topic is fairly long in order to provide a reference list for those who want to do 
IO research.  The length of each section of the list is not necessarily correlated with the importance of the 
topic or the time we will spend in class.  Feel free to suggest additional papers based on your own 
reading.   
 
The *** papers are required for the exam.  Note that I’ll issue an updated list before the final as the “exam 
required” papers may change. 
 
The following abbreviations may be used for journal titles: 
AER American Economic Review JET Journal of Economic Theory 
BJE Bell Journal of Economics JIE Journal of Industrial Economics 
EMA Econometrica JLE Journal of Law and Economics 
EJ Economic Journal JPE Journal of Political Economy 
IJIO International Journal of Industrial Organization QJE Quarterly Journal of Economics 
JE Journal of Econometrics RJE Rand Journal of Economics 
JEH Journal of Economic History ReStat Review of Economics & Statistics 
JEL Journal of Economic Literature ReStud Review of Economic Studies 
JEMS Journal of Economics & Management Strategy  
 

mailto:asweeting@northwestern.edu


1. Search & Price Dispersion 
 
a. Theory 
 
P. Diamond, “A Model of Price Adjustment”, Journal of Economic Theory, 1971, 3, 156-168 
 
H. Varian, “A Model of Sales,” American Economic Review, 1980, 70, 651-658, 
http://links.jstor.org/sici?sici=0002-
8282%28198009%2970%3A4%3C651%3AAMOS%3E2.0.CO%3B2-A 
 
D. Stahl, “Oligopolistic Pricing with Heterogeneous Consumer Search,” International  Journal of 
Industrial Organization, 1996, 14, 243-268,  
 
R.P. McAfee, “Multiproduct Equilibrium Price Dispersion,” Journal of Economic Theory, 1995, 67 (1), 
83-105 
 
M. Baye and J. Morgan, “Information Gatekeepers on the Internet and the Competitiveness of 
Homogeneous Product Markets,” AER, 2001, 91(3), 454-474 
 
b. Evidence 
 
*** A. Sorensen, “Equilibrium Price Dispersion in Retail Markets for Prescription Drugs,” Journal of 
Political Economy, 2000, 108, 833-850, 
http://www.journals.uchicago.edu/JPE/journal/issues/v108n4/008408/008408.web.pdf 
 
A. Sorensen, “Price Dispersion and Heterogeneous Consumer Search for Retail Prescription Drugs,” 
mimeo, http://www.stanford.edu/~asorense/papers/search.pdf 
 
G. Ellison and S. Ellison, “Search, Obfuscation, and Price Elasticities on the Internet,” mimeo, 
http://web.mit.edu/gellison/www/search.pdf 
 
H. Hong and M. Shum, “Using Price Distributions to Estimate Search Costs”, RJE, 2006, 37(2), 257-275 
http://www.econ.jhu.edu/people/shum/papers/price.pdf   
 
*** A. Hortacsu and C. Syverson, “Product Differentiation, Search Costs and Competition in the Mutual 
Fund Industry”, QJE, 2004, 119(2), 403-456 
http://juno.ingentaselect.com.turing.library.northwestern.edu/vl=1460736/cl=86/nw=1/fm=docpdf/rpsv/c
w/mitpress/00335533/v119n2/s2/p403 
 
 
2. Advertising 
 
a. Theory 
 
Tirole, 2.2-2.4, 7.3 
 
K. Bagwell, “The Economic Analysis of Advertising”, http://www.columbia.edu/%7Ekwb8/Adchap2003-
combined.pdf 
 
G.S. Becker and K.M. Murphy, “A Simple Theory of Advertising as a Good or Bad”, QJE, 1993, 941-
964, http://links.jstor.org/sici?sici=0033-
5533%28199311%29108%3A4%3C941%3AASTOAA%3E2.0.CO%3B2-4 
 

http://links.jstor.org/sici?sici=0002-8282(198009)70:4%3c651:AMOS%3e2.0.CO;2-A
http://links.jstor.org/sici?sici=0002-8282(198009)70:4%3c651:AMOS%3e2.0.CO;2-A
http://www.sciencedirect.com/science?_ob=MImg&_imagekey=B6V8P-3VVVR9V-6-1&_cdi=5876&_orig=browse&_coverDate=12%2F31%2F1996&_sk=999859997&wchp=dGLbVtb-lSztW&_acct=C000022659&_version=1&_userid=501045&md5=a4d0287386f0e880b333dfc519afcda8&ie=f.pdf
http://www.journals.uchicago.edu/JPE/journal/issues/v108n4/008408/008408.web.pdf
http://www.stanford.edu/%7Easorense/papers/search.pdf
http://web.mit.edu/gellison/www/search.pdf
http://www.econ.jhu.edu/people/shum/papers/price.pdf
http://juno.ingentaselect.com.turing.library.northwestern.edu/vl=1460736/cl=86/nw=1/fm=docpdf/rpsv/cw/mitpress/00335533/v119n2/s2/p403
http://juno.ingentaselect.com.turing.library.northwestern.edu/vl=1460736/cl=86/nw=1/fm=docpdf/rpsv/cw/mitpress/00335533/v119n2/s2/p403
http://www.columbia.edu/%7Ekwb8/Adchap2003-combined.pdf
http://www.columbia.edu/%7Ekwb8/Adchap2003-combined.pdf
http://links.jstor.org/sici?sici=0033-5533(199311)108:4%3c941:ASTOAA%3e2.0.CO;2-4
http://links.jstor.org/sici?sici=0033-5533(199311)108:4%3c941:ASTOAA%3e2.0.CO;2-4


P. Milgrom and J. Roberts, “Price and Advertising Signals of Product Quality”, JPE, 1986, 94, 796-821, 
http://links.jstor.org/sici?sici=0022-
3808%28198608%2994%3A4%3C796%3APAASOP%3E2.0.CO%3B2-2 
 
 
b. Empirical Evidence 
 
*** D. Ackerberg “Empirically Distinguishing Informative and Prestige Effects of Advertising,” Rand 
Journal of Economics, 2001, 32(2), 316-333, 
http://search.epnet.com.turing.library.northwestern.edu/login.aspx?direct=true&AuthType=cookie,ip,url,u
id&db=buh&an=4836684 
 
L. Benham, “The Effects of Advertising on the Price of Eyeglasses”, Journal of Law and Economics, 
1972, 337-52, http://links.jstor.org/sici?sici=0022-
2186%28197210%2915%3A2%3C337%3ATEOAOT%3E2.0.CO%3B2-A 
 
*** G. Jin and P. Leslie “The Effects of Disclosure Regulation: Evidence from Restaurants.” Quarterly 
Journal of Economics, 2003, 409-51, 
http://konstanza.ingentaselect.com.turing.library.northwestern.edu/vl=1426783/cl=18/nw=1/fm=docpdf/r
psv/cw/mitpress/00335533/v118n2/s2/p409 
 
J. Milyo. and J. Waldfogel,  “The Effect of Price Advertising on Prices: Evidence in the Wake of 44 
Liquormart,” American Economic Review, 1999, 89, 1081-96, 
http://www.jstor.org/view/00028282/ap000007/00a00030/0?config=jstor&frame=noframe&userID=12aa
00bc@mit.edu/01cc99333c0050da216d&dpi=3 
 
J. Rizzo and R. Zeckhauser,  “Advertising and Entry: The Case of Physician Services,” Journal of 
Political Economy, 1990, 476-500, http://links.jstor.org/sici?sici=0022-
3808%28199006%2998%3A3%3C476%3AAAETCO%3E2.0.CO%3B2-H  
 
R. Sauer and K. Leffler, “Did the Federal Trade Commission's Advertising Substantiation Program 
Promote More Credible Advertising?”, American Economic Review, 1990, 191-203, 
http://links.jstor.org/sici?sici=0002-
8282%28199003%2980%3A1%3C191%3ADTFTCA%3E2.0.CO%3B2-Y 
 
 
3. Market Structure 
 
a. Theory  
 
Tirole, Sections 7.1-7.2 
 
J. Panzar, “Technological Determinants of Firm and Industry Structure”, HIO, vol. 1 chp. 1 
 
What are the welfare effects of more firms? 
 
N.G. Mankiw and M.D. Whinston, “Free Entry and Social Inefficiency,” RAND Journal of 
Economics, 1986, 48-58, http://links.jstor.org/sici?sici=0741-
6261%28198621%2917%3A1%3C48%3AFEASI%3E2.0.CO%3B2-O 
 
Why determines the degree of product differentiation?  Is it optimal? 
 
S. Anderson, A. de Palma, and J. F. Thisse, Discrete Choice Theory of Product Differentiation, Chapters 
6-9, Cambridge: MIT Press, 1992 

http://links.jstor.org/sici?sici=0022-3808(198608)94:4%3c796:PAASOP%3e2.0.CO;2-2
http://links.jstor.org/sici?sici=0022-3808(198608)94:4%3c796:PAASOP%3e2.0.CO;2-2
http://search.epnet.com.turing.library.northwestern.edu/login.aspx?direct=true&AuthType=cookie,ip,url,uid&db=buh&an=4836684
http://search.epnet.com.turing.library.northwestern.edu/login.aspx?direct=true&AuthType=cookie,ip,url,uid&db=buh&an=4836684
http://links.jstor.org/sici?sici=0022-2186(197210)15:2%3c337:TEOAOT%3e2.0.CO;2-A
http://links.jstor.org/sici?sici=0022-2186(197210)15:2%3c337:TEOAOT%3e2.0.CO;2-A
http://konstanza.ingentaselect.com.turing.library.northwestern.edu/vl=1426783/cl=18/nw=1/fm=docpdf/rpsv/cw/mitpress/00335533/v118n2/s2/p409
http://konstanza.ingentaselect.com.turing.library.northwestern.edu/vl=1426783/cl=18/nw=1/fm=docpdf/rpsv/cw/mitpress/00335533/v118n2/s2/p409
http://www.jstor.org/view/00028282/ap000007/00a00030/0?config=jstor&frame=noframe&userID=12aa00bc@mit.edu/01cc99333c0050da216d&dpi=3
http://www.jstor.org/view/00028282/ap000007/00a00030/0?config=jstor&frame=noframe&userID=12aa00bc@mit.edu/01cc99333c0050da216d&dpi=3
http://links.jstor.org/sici?sici=0022-3808(199006)98:3%3c476:AAETCO%3e2.0.CO;2-H
http://links.jstor.org/sici?sici=0022-3808(199006)98:3%3c476:AAETCO%3e2.0.CO;2-H
http://links.jstor.org/sici?sici=0002-8282(199003)80:1%3c191:DTFTCA%3e2.0.CO;2-Y
http://links.jstor.org/sici?sici=0002-8282(199003)80:1%3c191:DTFTCA%3e2.0.CO;2-Y
http://links.jstor.org/sici?sici=0741-6261(198621)17:1%3c48:FEASI%3e2.0.CO;2-O
http://links.jstor.org/sici?sici=0741-6261(198621)17:1%3c48:FEASI%3e2.0.CO;2-O


 
S. Anderson, A. de Palma, and Y. Nesterov, “Oligopolistic Competition and the Optimal 
Provision of Products,” Econometrica, Vol. 63, No. 6, November 1995, pp. 1281-1302, 
http://links.jstor.org/sici?sici=0012-
9682%28199511%2963%3A6%3C1281%3AOCATOP%3E2.0.CO%3B2-L 
 
P. Klemperer and A. Padilla, “Do Firms' Product Lines Include Too Many Varieties?”, RJE,  28(3), pp. 
472-488. http://links.jstor.org/sici?sici=0741-
6261%28199723%2928%3A3%3C472%3ADFPLIT%3E2.0.CO%3B2-5 
 
E. Prescott and M. Visscher, “Sequential Location among Firms with Foresight”, Bell Journal 
of Economics, 1977, 378-39, http://links.jstor.org/sici?sici=0361-
915X%28197723%298%3A2%3C378%3ASLAFWF%3E2.0.CO%3B2-N 
 
A. Dixit and J. Stiglitz, “Monopolistic Competition and Optimal Product Diversity”, AER, 1977, 297-
308, http://links.jstor.org/sici?sici=0002-
8282%28197706%2967%3A3%3C297%3AMCAOPD%3E2.0.CO%3B2-%23 
 
P. Steiner, "Program Patterns and Preferences, and the Workability of Competition in Radio 
Broadcasting", 1952, QJE, 66(2), 194-223, http://links.jstor.org/sici?sici=0033-
5533%28195205%2966%3A2%3C194%3APPAPAT%3E2.0.CO%3B2-Z 
 
How does the number of firms change as market size increases? 
 
J. Sutton, Sunk Costs and Market Structure, 1991, MIT Press, chapters 1-3 and industry 
studies in chapters 6, 8, 9 
 
J. Sutton, Technology and Market Structure, 2001, MIT Press  
 
J. Sutton, “One Smart Agent”, RJE, 1997, 605-628, http://links.jstor.org/sici?sici=0741-
6261%28199724%2928%3A4%3C605%3AOSA%3E2.0.CO%3B2-N 
 
T. Bresnahan, “Sutton's Sunk Costs and Market Structure: Price Competition, Advertising, and 
the Evolution of Concentration: Review Article,” RJE, 1992, 23(1), 137-52,  
 
A. Shaked and J. Sutton, “Multiproduct Firms and Market Structure”, RJE, 1990, 45-62 
http://links.jstor.org/sici?sici=0741-
6261%28199021%2921%3A1%3C45%3AMFAMS%3E2.0.CO%3B2-7 
 
A. Shaked and J. Sutton, “Natural Oligopolies”, EMA, 51(5), 1469-1484 
http://links.jstor.org/sici?sici=0012-9682%28198309%2951%3A5%3C1469%3ANO%3E2.0.CO%3B2-3 
 
Size Distribution of Firms 
 
J. Sutton, “Gibrat’s Legacy”, JEL, 1992, 35(1), 40-59, http://links.jstor.org/sici?sici=0022-
0515%28199703%2935%3A1%3C40%3AGL%3E2.0.CO%3B2-C 
(more details of Sutton’s model of the size distribution are contained in Technology and Market Strucutre 
and an LSE STICERD working paper EI/9 “The Size Distribution of Businesses, Part I”, 1995) 
 
H. Simon and C. Bonini, “The Size Distribution of Business Firms”, 
AER, 1958, 48(4), 607-17, http://links.jstor.org/sici?sici=0002-
8282%28195809%2948%3A4%3C607%3ATSDOBF%3E2.0.CO%3B2-3 
 
R. Lucas, “On the Size Distribution of Business Firms”, Bell Journal 

http://links.jstor.org/sici?sici=0012-9682(199511)63:6%3c1281:OCATOP%3e2.0.CO;2-L
http://links.jstor.org/sici?sici=0012-9682(199511)63:6%3c1281:OCATOP%3e2.0.CO;2-L
http://links.jstor.org/sici?sici=0741-6261(199723)28:3%3c472:DFPLIT%3e2.0.CO;2-5
http://links.jstor.org/sici?sici=0741-6261(199723)28:3%3c472:DFPLIT%3e2.0.CO;2-5
http://links.jstor.org/sici?sici=0361-915X(197723)8:2%3c378:SLAFWF%3e2.0.CO;2-N
http://links.jstor.org/sici?sici=0361-915X(197723)8:2%3c378:SLAFWF%3e2.0.CO;2-N
http://links.jstor.org/sici?sici=0002-8282(197706)67:3%3c297:MCAOPD%3e2.0.CO;2-
http://links.jstor.org/sici?sici=0002-8282(197706)67:3%3c297:MCAOPD%3e2.0.CO;2-
http://links.jstor.org/sici?sici=0033-5533(195205)66:2%3c194:PPAPAT%3e2.0.CO;2-Z
http://links.jstor.org/sici?sici=0033-5533(195205)66:2%3c194:PPAPAT%3e2.0.CO;2-Z
http://links.jstor.org/sici?sici=0741-6261(199724)28:4%3c605:OSA%3e2.0.CO;2-N
http://links.jstor.org/sici?sici=0741-6261(199724)28:4%3c605:OSA%3e2.0.CO;2-N
http://links.jstor.org/sici?sici=0741-6261(199021)21:1%3c45:MFAMS%3e2.0.CO;2-7
http://links.jstor.org/sici?sici=0741-6261(199021)21:1%3c45:MFAMS%3e2.0.CO;2-7
http://links.jstor.org/sici?sici=0012-9682(198309)51:5%3c1469:NO%3e2.0.CO;2-3
http://links.jstor.org/sici?sici=0022-0515%28199703%2935%3A1%3C40%3AGL%3E2.0.CO%3B2-C
http://links.jstor.org/sici?sici=0022-0515%28199703%2935%3A1%3C40%3AGL%3E2.0.CO%3B2-C
http://links.jstor.org/sici?sici=0002-8282(195809)48:4%3c607:TSDOBF%3e2.0.CO;2-3
http://links.jstor.org/sici?sici=0002-8282(195809)48:4%3c607:TSDOBF%3e2.0.CO;2-3


of Economics, 1978, 9(2), 508-523, http://links.jstor.org/sici?sici=0361-
915X%28197823%299%3A2%3C508%3AOTSDOB%3E2.0.CO%3B2-S 
 
B. Jovanovic, “Selection and the Evolution of Industry,” Econometrica, 1982, 649-670, 
http://links.jstor.org/sici?sici=0012-
9682%28198205%2950%3A3%3C649%3ASATEOI%3E2.0.CO%3B2-O 
 
L. Cabral and J. Mata, “On the Evolution of the Size Distribution: Facts and Theory”, American 
Economic Review, 2003, 93(4), 1075-90, http://pages.stern.nyu.edu/~lcabral/papers/AER%202003.pdf 
  
PS Set: theory, size distribution, Dube, B&W regression 
 
b. Empirical  
 
T. Dunne, M. Roberts and L. Samuelson, “Patterns of Firm Entry and Exit in US Manufacturing”, 1988, 
RJE, 495-515, http://links.jstor.org/sici?sici=0741-
6261%28198824%2919%3A4%3C495%3APOFEAE%3E2.0.CO%3B2-0 
 
S. Klepper, “Entry, Exit, Growth and Innovation over the Product 
Life Cycle”, AER, 1996, 86(3), 562-583, http://links.jstor.org/sici?sici=0002-
8282%28199606%2986%3A3%3C562%3AEEGAIO%3E2.0.CO%3B2-I 
 
B. Bronnenberg, S.K. Dhar and J-P Dube, “Endogenous Sunk Costs and the Geographic Distribution of 
Brand Shares in Consumer Package Goods Industrues”, mimeo, 2005, 
http://www.nber.org/~confer/2005/ios05/dube.pdf  
 
*** P. Ellickson, “Supermarkets as A Natural Oligopoly”, mimeo, 2004, 
http://www.econ.duke.edu/~paule/SupermarketsAsNO.pdf 
 
P. Davis, “Entry, Cannibalization and Bankruptcy in the U.S. Motion Picture Exhibition 
Market,” manuscript, London School of Economics, 2002, 
http://web.mit.edu/pjdavis/www/papers/EntryMovies.pdf   
 
M. Kyle “Entry in Pharmaceutical Markets,” mimeo, Carnegie Mellon University, 2002, 
http://www.duke.edu/~mkyle/Firm_characteristics_and_entry.pdf 
 
F. Scott-Morton, “Entry Decisions in the Generic Pharmaceutical Industry,” Rand Journal of 
Economics, 1999, 421-440, http://links.jstor.org/sici?sici=0741-
6261%28199722%2928%3A2%3C269%3ATSRBPF%3E2.0.CO%3B2-F 
 
A. Sweeting, “Music Variety, Station Listenership and Station Ownership in the Radio Industry” 
mimeo, Northwestern 
 http://www.faculty.econ.northwestern.edu/faculty/sweeting/ASweeting_VarietyAug05.pdf 
 
S. Berry and J. Waldfogel, “Do Mergers Increase Product Variety? Evidence from Radio Broadcasting”, 
QJE, 2001, 1009-1025 
http://thesius.ingentaselect.com.turing.library.northwestern.edu/vl=960408/cl=18/nw=1/rpsv/cw/mitpress/
00335533/v116n3/s7/p1009 
 
S. Borenstein and J. Netz, “Why Do All the Flights Leave at 8 a.m.? Competition and Departure- 
Time Differentiation in Airline Markets,” International Journal of Industrial Organization, 1999, 
611-640 
  
also relevant are the many case studies in the Sutton books 

http://links.jstor.org/sici?sici=0361-915X(197823)9:2%3c508:OTSDOB%3e2.0.CO;2-S
http://links.jstor.org/sici?sici=0361-915X(197823)9:2%3c508:OTSDOB%3e2.0.CO;2-S
http://links.jstor.org/sici?sici=0012-9682(198205)50:3%3c649:SATEOI%3e2.0.CO;2-O
http://links.jstor.org/sici?sici=0012-9682(198205)50:3%3c649:SATEOI%3e2.0.CO;2-O
http://pages.stern.nyu.edu/%7Elcabral/papers/AER%202003.pdf
http://links.jstor.org/sici?sici=0741-6261(198824)19:4%3c495:POFEAE%3e2.0.CO;2-0
http://links.jstor.org/sici?sici=0741-6261(198824)19:4%3c495:POFEAE%3e2.0.CO;2-0
http://links.jstor.org/sici?sici=0002-8282(199606)86:3%3c562:EEGAIO%3e2.0.CO;2-I
http://links.jstor.org/sici?sici=0002-8282(199606)86:3%3c562:EEGAIO%3e2.0.CO;2-I
http://www.nber.org/%7Econfer/2005/ios05/dube.pdf
http://www.econ.duke.edu/%7Epaule/SupermarketsAsNO.pdf
http://web.mit.edu/pjdavis/www/papers/EntryMovies.pdf
http://www.duke.edu/%7Emkyle/Firm_characteristics_and_entry.pdf
http://links.jstor.org/sici?sici=0741-6261(199722)28:2%3c269:TSRBPF%3e2.0.CO;2-F
http://links.jstor.org/sici?sici=0741-6261(199722)28:2%3c269:TSRBPF%3e2.0.CO;2-F
http://www.faculty.econ.northwestern.edu/faculty/sweeting/ASweeting_VarietyAug05.pdf
http://thesius.ingentaselect.com.turing.library.northwestern.edu/vl=960408/cl=18/nw=1/rpsv/cw/mitpress/00335533/v116n3/s7/p1009
http://thesius.ingentaselect.com.turing.library.northwestern.edu/vl=960408/cl=18/nw=1/rpsv/cw/mitpress/00335533/v116n3/s7/p1009


 
 
4. Games where Firms Make Discrete Choices (“Entry Models”) 
 
a. Static Games 
 
D. Andrews, S. Berry and P.Jia, “Placing Bounds on Parameters of Entry Games in the Presence of 
Multiple Equilibria,” mimeo, Yale University, 2005 
 
P. Bajari, H. Hong and S. Ryan, “Identification and Estimation of Discrete Games of Complete 
Information”, mimeo, Duke University, 2004 
 
S. Berry, “Estimation of a Model of Entry in the Airline Industry”, EMA, 1992, 889-918,  
 
T. Bresnahan and P. Reiss, “Entry in Monopoly Markets,” Review of Economic Studies, 1990, 
531-53, http://links.jstor.org/sici?sici=0034-
6527%28199010%2957%3A4%3C531%3AEIMM%3E2.0.CO%3B2-2 
 
*** T. Bresnahan and P. Reiss, “Entry and Competition in Concentrated Markets,” Journal of Political 
Economy, 99 (October 1991), pp. 977-1009, http://links.jstor.org/sici?sici=0022-
3808%28199110%2999%3A5%3C977%3AEACICM%3E2.0.CO%3B2-M 
 
T. Bresnahan, and P. Reiss, “Econometric Models of Discrete Games,” Journal of 
Econometrics, 1991, 57-81 
 
Comments on Bresnahan and Reiss, Brookings Papers on Economic Activity:  Special Issue on 
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